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Fear

Information demand  

The “Digital Age"
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Uncertainty   

Risk perception    
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Information Demand Information 
Demand

 Scientists' role  

 Journalists’ /media role

 Public health’s role 

 Information sources and 
quality



Scientists' role  

Journalists' role

Information sources and quality 
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Fear of Fear Itself 


I

Communicating fear and building trust 

Preparedness 

“Facts not fear”
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Uncertainty is an uncomfortable 
position.

But certainty is an absurd one 

- Voltaire.

“ C ommunicating s cientific 
knowledge and uncertainty in 
a “pos t truth” era

P reprints , op-eds , pres s  
releas es  and online debates

T he knowledge/action 
balance

Presenter
Presentation Notes
Gaps here and infodemic 
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Risk Perception 

 Risk education 

 Risk adaption 

 Risk compensation

 Harm reduction
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Information Demand 

Infodemic 
 What makes a pandemic an ideal 

situation for the spread of 
erroneous information?  

 Challenges and solutions in 
countering misinformation and 
disinformation

 Illusory Truth Effect, Cultural 
Cognition and Inoculation Theory
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Information Demand Messaging 

 Messaging mistakes 

 Effective Messaging

 Diversity and inclusion 

 Information equality 



Interpandemic period



Thank you.
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